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Abstract. Many companies have made enormous progress in integrating environmental and 
biodiversity concerns into their operations. In this context, this paper briefly presents a compact and 
comprehensive overview of status and trends, as well as challenges and opportunities for biodiversity 
policy and businesses management in Europe.The paper aims to depict the best ways to integrate 
environmental concerns and biodiversity into the business. 
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Introduction. Biodiversity business generates profits through production processes 
that conserve biodiversity, use biological resources sustainable and share the benefits arising 
out of this use equitably. The question is how to enlist both the purchasing power of 
consumers and the productive capacity of business to help meet the global biodiversity 
challenge. This in turn requires that we find ways to make a stronger business case for 
biodiversity conservation.  
At the global level, the role of business is also clearly identified. The Convention on 
Biological Diversity’s Strategic Plan for 2011-2020, including the 20 Aichi Biodiversity 
Targets, defines a roadmap for reducing pressures on biodiversity and restoring ecosystems 
and also emphasizes the importance of integrating biodiversity and ecosystem management 
into all sectors of society (Schaltegger et al., 2007). 
The most current research on Sustainability Management in Business Enterprises focuses 
on show the aspects of biodiversity conservation can be an integral part of a company’s 
management system. A SWOT analysis can help identify possible courses of action that 
correspond with a business’ strengths and weaknesses, opportunities that biodiversity 
presents, and the threats resulting from a loss of biodiversity (Bishop, et al., 2008) 
Aims and objectives. The paper aims to depict the best ways to integrate 
environmental concerns and biodiversity into the business. 
Materials and methods. IUCN have initiated and are running the Business and 
Biodiversity Platform for DG Environment.  
This platform is one of the tools developed by the European Commission to support 
the Biodiversity Strategy (Fig.1). 
The aim of the platform is to interest businesses to biodiversity, which is for most of 
them not their core business. Six pilot sectors were chosen: agriculture, food supply, forestry, 
tourism, extractive industries and financial sector.  
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Fig.1 Business and Biodiversity Platform 
 
Results and Discussion. There are many ways and means to engage business in 
biodiversity conservation, of course, including increased regulation and awareness-raising to 
discourage environmentally harmful activities, increased tax and / or charitable contributions 
by business to conservation activities, and more research and development (R&D) to promote 
biodiversity-friendly technologies. One of the best ways to integrate environmental concerns 
and biodiversity into your business is to join the Business and Biodiversity Platform. The 
benefits of joining the platform include: 
• An opportunity to contribute to and influencing the further development of this 
service initiative to make sure that it serves the needs of the sector as good as possible 
• The ability to share with and learn from other companies about integrating 
biodiversity concerns in your business operations 
• Access to support and advice about integrating biodiversity concerns in business 
operations 
• Access to information  
• Participation in the workshops and contribute to the elaboration of a guidance 
document on business and biodiversity. 
Conclusion. The EU B@B Platform has been recognised in the EU Biodiversity 
Strategy – adopted in May 2011 – as the main tool to foster dialogue with businesses on 
biodiversity. The building business models and markets for biodiversity process imply:  
 Learn from efforts in the public sphere to broaden the scope of biodiversity; 
 Assess the main obstacles to market-based approaches to biodiversity; 
 Identify high potential opportunities to build biodiversity businesses. 
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Promote an awareness of biodiversity 
protection within each of the 6 pilot 
sectors; 
Business and Biodiversity Platform 
Work with the sectors to benchmark 
best practices in that sector with regard 
to the protection of biodiversity; 
Develop mechanisms for monitoring and 
recording the delivery of biodiversity 
benefits resulting from the actions associated 
with involvement of businesses; 
 
Develop an award system to recognise 
companies that make an outstanding 
contribution to the protection of 
biodiversity; 
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